

















































































































































































































Subsectors (Major Groups) 
 
 I. Arts, Culture, and Humanities 
 II.  Education  
 III.  Environment/Animals  
 IV.  Health  
 V.  Human Services  
 VI. International, Foreign Affairs  
 VII.  Public-Society Benefit  
 VIII.  Religion Related  
 IX.  Mutual/Membership Benefit  











































































































































































































































































































6% 5% 5% 4% 5% 6% 7% 4%
22% 23% 24% 23% 25%
27% 30% 27%
70% 71% 70% 72% 67% 64%
62% 68%







































































































































































































































































































































































































































































































































































































2002 2003 2004 2005 2006 2007 2008 2008 2009 2010
T
ot
al
 Ch
an
ge
 in
 Gi
vi
n
g f
ro
m
 Gi
vi
n
g U
SA
G
S o
r N
R
C R
es
p
on
d
en
ts
 ­%
 Sa
yi
n
g G
iv
in
g u
p
 in
 
Fi
rs
t 9
 M
on
th
s
GuideStar/NRC
GUSA
23 
 
Relationship	between	this	Survey	and	Other	Studies	
 
Blackbaud,	a	provider	of	software	and	services	for	nonprofits,	issues	The	Blackbaud	Index	on	the	
15th	of	each	month.	The	Index	compares	the	most	recent	three	months	of	revenue	to	the	same	
period	the	previous	year	and	is	the	most	comprehensive	and	timely	source	of	charitable	giving	
available.	The	November	15th	release	shows	that	overall	giving	for	the	three	months	ending	in	
September	2010	is	up	4.3	percent	from	the	prior	year,	with	online	giving	up	19.5	percent.	Like	the	
NFRC	survey,	the	Index	reports	that	the	recovery	is	uneven	across	organizations,	with	some	sectors	
and	sizes	of	organizations	faring	better	than	others.	Blackbaud	issues	a	monthly	index	of	charitable	
giving	that	compares	receipts	at	more	than	1,300	organizations	compared	to	the	same	month	last	
year.	That	index	shows	strong	growth	in	charitable	revenue	for	all	responding	organizations	in	
March	through	May	of	2010	and	slow	growth	or	declines	in	the	months	since	then.	These	results	fit	
the	pattern	found	in	the	NFRC	survey,	in	which	some	organizations	are	seeing	more	giving	in	the	
first	nine	months	of	2010	and	about	the	same	number	are	seeing	declines.		
	
Since	late	2008,	the	Foundation	Center	has	released	numerous	analyses	of	the	impact	of	the	
economic	crisis	on	foundations.	Results	in	the	NFRC	survey	are	generally	consistent	with	giving	
trends	and	estimates	reported	in	this	ongoing	series	of	research	reports,	which	can	be	accessed	at	
http://foundationcenter.org/focus/economy/.	This	site	includes	an	interactive	map	detailing	$440	
million	in	economic	crisis	response	funding.		
	
The	Nonprofit	Research	Collaborative	
	
Six	organizations	have	formed	the	Nonprofit	Research	Collaborative.	Each	of	these	entities	has,	at	a	
minimum,	a	decade	of	direct	experience	collecting	information	from	nonprofits	concerning	
charitable	receipts,	fundraising	practices,	and/or	grantmaking	activities.		
The	collaborating	partners	to	date	are:		
 Association	of	Fundraising	Professionals,	which	provides	education,	ethical	guidance	and	
other	programs,	including	a	variety	of	surveys	and	reports,	to	charitable	fundraisers	around	
the	world;		
 Blackbaud,	Inc.,	which	publishes	The	Blackbaud	Index	and	prepares	a	report	about	the	State	
of	the	Nonprofit	Industry;		
 The	Center	on	Philanthropy	at	Indiana	University,	which	conducted	the	Philanthropic	
Giving	Index	from	1998	through	2009;		
 The	Foundation	Center,	which	provides	services	to	nonprofit	organizations	and	documents	
trends	in	foundation	giving	worldwide;	
 GuideStar	USA,	Inc.,	which	has	issued	annual	reports	about	the	impact	of	the	economy	on	
the	nonprofit	sector	since	2002;	and	
 The	National	Center	for	Charitable	Statistics	at	the	Urban	Institute,	which	tracks	the	
finances	and	activities	of	nonprofit	organizations	and	prepares	the	Nonprofit	Almanac	and	
other	publications	and	resources.	
	
The	collaboration	streamlines	the	process	for	charities,	which	will	receive	fewer	surveys	will	
respond	to	questions	once	instead	of	repeatedly.	Survey	participants	will	form	a	panel	over	time,	
allowing	for	trend	comparisons	among	the	same	organizations.	This	approach	provides	more	useful	
benchmarking	information	than	repeated	cross‐sectional	studies.	
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Methodology 
 
The first Nonprofit Research Collaborative fundraising survey was fielded between October 19 and 
November 3, 2010. This study was fielded online through a site constructed by the National Center 
for Charitable Statistics (NCCS). Invitations to participate in the survey were sent by the six partner 
organizations to their constituents. 
 
It received 2,519 responses. Of those, 2,489 were eligible participants from nonprofit charities, 
foundations, or grantmakers. A total of 2,349 charities completed the questions, as did 163 
foundations. The analysis for grantmakers includes responses from charities that make grants, but 
are not foundations. These include United Ways, Jewish federations, congregations, and a number 
of other types of organizations. There were responses from 386 grantmakers. 
 
The respondents form a convenience sample.1 There is no margin of error or measure of statistical 
significance using this sampling technique, as it is not a random sample of the population studied. 
However, given the long‐running nature of GuideStar’s economic surveys and the strong 
relationship between findings in those studies in prior years and actual results once tax data about 
charitable giving are available, the method employed here is a useful barometer of what charities 
experience and what total giving will look like. 
 
                                                            
1 In statistics, a convenience sample occurs when the study invites participants who are not drawn from a random 
sample that forms an accurate representation of some larger group or population. This study was sent to 
organizations that had registered to receive emails from the sponsors. No effort was made to form a random 
sample of nonprofit organizations. 
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Appendix A: The Nonprofit Fundraising Survey 
November 2010 
Questions and the number and percentage of responses for each. 
Number Percentage
Public charity 2,356 92.40%
Private foundation/grantmaker 163 6.40%
I am not associated with a nonprofit organization* 30 1.20%
Total 2,549
* excluded from all further analysis
Yes 2487 98.80%
No 32 1.30%
Total 2519
Total contributions increased greatly 196 7.90%
Total contributions increased modestly 681 27.40%
Total contributions stayed about the same 644 25.90%
Total contributions decreased modestly 577 23.20%
Total contributions decreased greatly 345 13.90%
Don't know 44 1.80%
Total 2487
No response* 32
* not included in analysis about contributions
Fewer individuals gave 643 69.70%
Gifts from individuals were smaller 669 72.60%
Private foundation grants were smaller 383 41.50%
Private foundation grants were discontinued 257 27.90%
Corporate gifts were smaller 449 48.70%
Corporate gifts were discontinued 209 22.70%
Government grants were smaller 183 19.80%
Government grants were discontinued 94 10.20%
Government contracts were smaller 89 9.70%
Government contracts were discontinued 34 3.70%
Other (please specify) 96 10.20%
Don't know 9 1.00%
Total with decline in revenue 922
Yes 1248 50.20%
No 1087 43.70%
Don't know 152 6.10%
Total 2487
Asked only of charities that receive contributions
2.1.1 What factors caused total contributions to decrease?
2.1 Did total contributions to your organization increase, decrease, or stay about the same during 
the first nine months of this year, compared to the first nine months of 2009?
1.0 What type of nonprofit is your organization?
2 Does your organization accept contributions?
2.2 Many charities report that they receive the majority of their contributions in 
October, November, and December. Is this true for your organization?
Asked only of resopndents where contributions decreased
We expect contributions to increase greatly 108 4.30%
We expect contributions to increase modestly 735 29.60%
We expect contributions to stay about the same 1009 40.60%
We expect contributions to decrease modestly 378 15.20%
We expect contributions to decrease greatly 132 5.30%
We have no idea 125 5.00%
Total 2487
Demand for our services increased greatly 779 30.90%
Demand for our services increased modestly 909 36.10%
Demand for our services stayed about the same 670 26.60%
Demand for our services decreased greatly 22 0.90%
Demand for our services decreased modestly 97 3.90%
Don't know 42 1.70%
Total 2519
Yes 382 15.20%
No 2137 84.80%
Total 2519
Applications increased greatly 64 16.70%
Applications increased modestly 125 32.60%
Applications stayed about the same 147 38.30%
Applications decreased modestly 18 4.70%
Applications decreased greatly 7 1.80%
Don't know 23 6.00%
Total 384
Total money awarded increased greatly 32 8.30%
Total money awarded increased modestly 94 24.50%
Total money awarded stayed about the same 157 40.90%
Total money awarded decreased modestly 63 16.40%
Total money awarded decreased greatly 28 7.30%
Don't know 10 2.60%
Total 384
Asked only of charities that make grants
4.2 Did the total amount of money your organization awarded increase, 
decrease, or stay about the same during the first nine months of this year, 
compared to the first nine months of 2009?
Asked only of charities that make grants
2.3 How do you think contributions to your organization during October, 
November, and December 2010 will compare to contributions received 
during the same period last year?
Asked only of charities that receive contributions
3 Did demand for your organization's services increase, decrease, or stay 
about the same during the first nine months of this year, compared to the 
first nine months of 2009?
4 Does your organization award grants?
4.1 Did the number of funding applications/grant requests increase, 
decrease, or stay about the same during the first nine months of this year, 
We cut back on the types of programs we funded 33 36.30%
We reduced the amount of payouts we had committed to 28 30.80%
We stopped accepting grant applications 16 17.60%
We only accepted applications from organizations that we have funded  11 12.10%
We did not make payouts we had committed to 2 2.20%
Other 23 25.30%
Total 91
Budget will increase greatly 173 6.90%
Budget will increase modestly 982 39.00%
Budget will stay about the same 805 32.00%
Budget will decrease greatly 160 6.40%
Budget will decrease modestly 330 13.10%
Don't know 69 2.70%
Total 2519
Reduction in program activities/services 307 62.60%
Reduction in employee benefits 121 24.70%
Reduction in operating hours 54 10.90%
Salary reduction 95 19.10%
Salary freeze 212 42.90%
Hiring freeze 151 31.00%
Layoffs 149 30.00%
Other (please specify) 109 22.30%
Total 490
Yes 181 7.20%
No 2223 88.30%
Don't know 114 4.60%
Total 2518
Yes 509 20.20%
No 1841 73.10%
We do not have volunteers 145 5.80%
Don't know 24 1.00%
Total 2519
5.1 What measures will you use to reduce your budget?
Asked only where organization said budget in 2011 would decrease.
6 Do you feel your organization is at serious risk of folding in the coming 
year, due to financial reasons?
7 During the first nine months of this year, did you use volunteers in 
positions that were formerly paid positions?
4.2.1 Which measures did you take to reduce the total money you 
Asked only of charities that make grants
5 How does your budget for next year (2011) compare to your 2010 
CEO/Executive Director/President 1088 43.20%
Chief Financial Officer/Organization Treasurer 176 7.00%
Executive Officer (other than CEO/Executive Director or CFO/Treasurer 157 6.20%
Fiscal/Finance (Other than Chief Financial Officer or Organization Treasurer) 71 2.80%
Board Member/Board Director/Trustee 86 3.40%
Development/Fundraising 758 30.10%
Programs and Services 58 2.30%
Communications 31 1.20%
Marketing 21 0.80%
Technology 3 0.10%
Volunteer 11 0.40%
Other 59 2.30%
Total 2519
Animal Related 151 6.00%
Art, Culture, Humanities 310 12.30%
Civil Rights, Social Action, Advocacy 55 2.20%
Community Improvement, Capacity Building 74 2.90%
Crime, Legal Related 13 0.50%
Diseases, Disorders, Medical Disciplines 48 1.90%
Education 263 10.40%
Employment, Job Related 26 1.00%
Environmental Quality, Protection, Beautification 105 4.20%
Food, Agriculture, and Nutrition 45 1.80%
Health‐General and Rehabilitative 136 5.40%
Housing, Shelter 116 4.60%
Human Services 516 20.50%
International, Foreign Affairs, National Security 24 1.00%
Medical Research 17 0.70%
Mental Health, Crisis Intervention 59 2.30%
Mutual/Membership Benefit 8 0.30%
Philanthropy, Voluntarism, and Grantmaking Foundations 46 1.80%
Public Safety, Disaster Preparedness, Relief 15 0.60%
Public, Societal Benefit 61 2.40%
Recreation, Sports, Leisure, Athletics 32 1.30%
Religion 76 3.00%
Science and Technology Research Institutes, Services 9 0.40%
Social Science Research Institutes, Services 5 0.20%
Unclassified 17 0.70%
Youth Development 162 6.40%
Don't know 1 0.00%
Other  129 5.10%
Total 2519
8 For classification purposes, what is your primary responsibility with your 
9 What is the main subject category in which your organization works?
Less than $25,000 162 6.50%
$25,000 to $99,999 268 10.60%
$100,000 to $249,999 313 12.50%
$250,000 to $499,999 296 11.60%
$500,000 to $999,999 336 13.10%
$1 million to $4,999,999 622 24.70%
$5 million to $19,999,999 347 13.80%
$20 million or more 147 6.00%
Don't know 28 1.20%
Total 2519
$0 (None) 2346 93.10%
Less than $25,000 89 3.50%
$25,000 to $99,999 16 0.60%
$100,000 to $249,999 17 0.70%
$250,000 to $499,999 11 0.40%
$500,000 to $999,999 3 0.10%
$1 million to $4,999,999 11 0.40%
$5 million to $19,999,999 5 0.20%
$20 million or more 3 0.10%
Don't know 18 0.70%
Total 2519
Expend ourselves 63 40.60%
Send along to another agency 92 59.40%
Total 155
10 What is the size of your organization, based on total annual 
11 How much in contributions, if any, did your organization receive for 
relief or rebuilding in response to the earthquake in Haiti?
11.1 Did/will you expend Haiti earthquake funds yourself or did/will you 
direct them to another agency?
Asked only of organizations reporting contributions for Haiti relief
$0 (None) 2462 97.70%
Less than $25,000 29 1.20%
$25,000 to $99,999 1 0.00%
$100,000 to $249,999 3 0.10%
$250,000 to $499,999 2 0.10%
$500,000 to $999,999 1 0.00%
$1 million to $4,999,999 5 0.20%
$5 million to $19,999,999 0 0.00%
$20 million or more 1 0.00%
Don't know 15 0.60%
Total 2519
Expend ourselves 16 38.10%
Send along to another agency 26 61.90%
Total 42
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Asked only of organizations reporting contributions for Pakistan flood relief
12 How much in contributions, if any, did your organization receive for 
relief in response to the floods in Pakistan?
12.1 Did/will you expend Pakistan floods funds yourself or did/will you 
direct them to another agency?
